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tive type of marketing is confined mostly to the village
site, which is inhabited by a large number of the Ujali-
paraj most of whom use these commodities. In the falias
there are no shops. The Kaliparaj unlike the Ujaliparaj
do not as a rule consume ghee or curds. Nor do they
usually take tea which may require them to purchase milk.
In the village site one often finds a boy or a girl passing
on the road with a brass pot in hand. If asked, he or she
would say, "I am going to purchase milk for tea". Tea
has become a necessity to the members of the fair races
in this village. Equally frequently one finds a Koli
woman going from house to house with an earthen pot
in hand. She is in search of sour milk.
In this village only a few Ujaliparaj families prepare
ghee out of milk of milch-cattle, which commands a
sale value. As a rule, the Kaliparaj prepare ghee out of
goat's milk. This ghee does not command as wide a
market as the other mentioned above. People generally
go to the house of the producer to purchase ghee. But
for the last few years some of these people have com-
menced to market it abroad to Bulsar and other places.
The volume, however, of the ghee exported from this
place is very small as compared to that sent by the Kan-
bis of Kalwada and Pitha, villages only three to four miles
to the south of Atgam.
Besides these dairy products, dried fish forms one of
the usual commodities sold at the producer's house.
Sometimes, this too is sold by the fisherwoman wander-
ing from the house of one consumer to that of the other.
The Kaliparaj often catch fish in the rainy season from
the rivulets, which abound in them. Only in winter
and summer some of them are found making purchases
of fish at the fisherman's house in the village site. With
the exception of Brahmins, Banias, and a few others, all
Ujaliparaj castes eat fish. It is a common sight in the
evening to see one boy after another, or at times a host of
them crowding at one of the fisherman's doors to purchase
fish.